


ORIENTATION
Is available at www.broward.org/arts??????
This is a free online workshop to learn about the requirements, procedures and 
guidelines of the Cooperative Marketing Program.  Not-for-profit, Broward-based 
cultural organizations and artist are encouraged to participate this Webinar since the 
procedures change from year to year.  The Webinar will feature an interactive video 
presentation. Those who don’t participate will be encouraged to schedule an orien-
tation update with Byron Swart  at ArtServe.

DIRECT MAIL 101
Tuesday, November 18, 2008, 10 AM - 2 pm

ArtServe • 1350 East Sunrise Blvd., Fort Lauderdale, 33309
Lunch, sponsored by The Herald, is included with the Trade Show in the art gallery
Cost: 	 $20 in advance; $25 at the door
Speakers: 	 Laura Bruney, Executive Director, 
	 Arts and Business Council of Miami 
	 Bonita Adams, Herald Direct
	 Danny Williams, Herald Direct
This workshop will be presented in conjunction with the Arts and Business 
Council of Miami, which supports the diversity and stability of South 
Florida's rich nonprofit arts landscape. As the leading management support 
organization for the arts in Miami-Dade, the Arts and Business Council works 
with more than 500 nonprofit arts groups each year. 
Direct Mail touches people every day
During this three-hour workshop you will explore some of the tricks of the 
trade to maximize your direct mail campaigns, to develop new audiences 
and to manage your mailing database. Direct Mail offers many benefits.
Targeted
Mass advertising can be expensive but Direct Mail can focus on a smaller 
group of individuals who are more likely to respond to your offer, giving you 
more bang for your buck. 
Personal
With Direct Mail, you can address your customers by name, speak to them 
individually, and appeal to their interests. It’s flexible. 
Easy and Cost-effective
From letters to postcards to brochures, there is a large variety of inexpensive 
and easy formats you can use to create your direct mail campaign. You don’t 
have to be a Direct Mail expert with a big budget to advertise with the mail. 
With a computer, some desktop publishing software, and a little know-how, 
you can create your own professional-looking Direct Mail piece. 
Measurable
Direct Mail is one of the few media channels that give you the ability to track 
the success of your campaign. It’s as simple as counting the inquiries you 
received or counting the number of tickets sold.
STRATEGIC ALLIANCES FOR THE ARTS 
Innovative Partnerships

Wednesday, January 21, 2009, 10 a.m. - 2 p.m.
ArtServe • 1350 East Sunrise Blvd., Fort Lauderdale, 33309
Lunch included with Trade Show in Art Gallery
Cost: 	 $20 in advance; $25 at the door
Moderator: 	Hal Axler, Fort Lauderdale
	 International Film Festival
Panelists: 	 Mary Birch-Hansen, Broward Attractions 	
	 and Museums Month
	 Carmen Ackerman, Riverwalk A&E
	 TBA, Third Avenue Art District
Panelists will discuss their unique partnerships which have fur-
thered the missions of their individual arts organizations.  Learn 
how to collaborate with agencies to stretch your marketing and 
publicity abilities in this difficult economic climate while reach-
ing out to new audiences and creating a stronger branding pres-
ence.
THE WEB ADVANTAGE
How Your Web Presence Can Increase The Bottom Line

Wednesday, March 25, 2009, 10 a.m. - 2 p.m.
ArtServe • 1350 East Sunrise Blvd., Fort Lauderdale, 33309
Lunch included with Trade Show in Art Gallery
Cost:	 $20 in advance; $25 at the door
Presenters:  	TBD
Your marketing activity should always include a mix of traditional 
and non-traditional tools.  If you don’t already have a website, 
now is certainly the time to launch one.  But websites don’t have 
to be expensive, instead, websites should be cost effective, convey 
your agency’s mission and increase your bottom line.  But how?  
In this workshop you will learn about: How to drive traffic to 
your website; how to measure your website’s traffic; how to reap 
financial rewards by offering advertising on your website; how to 
sell your tickets online; why reciprocal links are invaluable; how 
to enlist the services of interns to create social networking sites 
(MySpace and Facebook) that link to your website; and more.

RSVP Online at www.broward.org/arts and click on workshops


