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954-357-9702
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Welcome to the Project HomeAgain (PHA) 
Partner Toolkit. Within this kit you will find 
guidelines and assets that enable our 
Broward County partners to promote and 
show support of Project HomeAgain.  

These guidelines are intended to ensure 
cohesiveness across various mediums in 
regards to Project HomeAgain and our 
relationships with various County affiliates.

Please use the following assets on your brand 
platforms and channels when you are 
promoting your partnership with us. 

Thank you for your continued support in this 
important Broward County initiative. 
Presenting our brands as one unified voice 
will help us reach our goal of providing 
housing for our vulnerable populations. 

Introduction
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CO-BRANDING
ASSETS
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Print Ad

Each Project HomeAgain print ad includes a hero 
campaign image and logo along with body copy   
— all framed within the purple border treatment 
from the PHA logo. Your logo can be placed at the 
bottom of each ad as our supporting entity, 
alongside the Broward County Florida logo. 

It is recommended that your logo be featured in 
black and white so it doesn’t compete with PHA 
logo. 
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The Lockup (over white)
In order to present Project HomeAgain partners in a consistent manner, this partner logo lockup and lead-in can be 
used to co-brand any asset.

This lockup is intentionally designed to be in one color, with the partner logo featured alongside the Broward County Florida
logo. The full-color PHA logo would be featured in priority position 
(as shown on the previous page).
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The Lockup (over black)
Partner logo lockup versioned over black. 
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Brochure

The Project HomeAgain 
brochure allows for 
longer storytelling when 
recruiting landlords. It 
includes a more in-depth 
explanation of the 
program and its benefits. 
This printed piece can be 
used as a handout at a 
community event, as a 
leave behind to 
complement a 
presentation, or in other 
ways you find 
appropriate. 

Example of a Partner 
logo placement is shown 
in the lockup format on 
back. 

______
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Video Ad

This campaign video was created to 
appeal to our audiences by tugging at 
their heartstrings, while also 
communicating the reality of the County’s 
homeless situation. It’s a call for landlords 
and the community at large to get 
involved and help make a difference. 

The final end card of each video includes 
dedicated space for your logo, as well as 
the PHA URL to connect to Project 
HomeAgain on the Broward County 
website.

It is recommended that you use this video 
in presentations, website landing pages, 
blogs and within social media posts 
when appropriate.

VIDEO:
PHA_75_BCPPGFLA_FINAL.mov
PSD Video End Card
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https://drive.google.com/file/d/189meHjwfwdDqF6N7x7KU2C2m8hU9gxZf/view?usp=sharing
https://drive.google.com/drive/folders/1BiFZ-CJbRYCKrtDngvny09sW6Eniz6DA


Social Media Tile

For social media partner posts, Project HomeAgain 
branding is featured as the main component, supported by 
your logo in the bottom portion of each post. Please use this 
format on your social channels as needed. 

Sample post copy: 
We’re proud to partner with Project HomeAgain to help 
house the homeless in our community. If you own a rental 
property in Broward or know someone who does, this is a 
great way to get guaranteed rent while giving a second 
chance to those in need.
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Your 
Logo

Company Name

We’re proud to partner with Project HomeAgain to help house 
the homeless in our community. If you own a rental property in 
Broward or know someone who does, this is a great way to get 
guaranteed rent while giving a second chance to those in need.



P1 Tile

P1 tiles can be used on your website, landing pages or other digital channels to help promote the 
program. Please note: resizing asset to meet specific site specs may be required. 

11



Website Logo/Bug

The Project HomeAgain logo can be added where strategic partnerships are communicated on your website as 
shown in the example below.
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Website Module

We recommend that you include a Project HomeAgain module (similar to below example) on any page within 
your website that addresses any Broward County homelessness initiative. This module would link to PHA microsite 
within the Broward County website. 
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BROWARD COUNTY'S PROJECT HOMEAGAIN

Broward County's Homelessness Initiative Partnership (HIP), in 
collaboration with the Broward Partnership and Starmark, 

launched Project HomeAgain, a Landlord Recruitment 
Program for Broward County to assist in providing housing to 
individuals experiencing homelessness. Project Home Again 
empowers landlords with open minds and hearts to create 
change through practical, business-friendly solutions. The 

launch of Project HomeAgain was supported by 
(Your brand name)

https://www.broward.org/projecthomeagain/Pages/default.aspx


Email

Our partner, Project HomeAgain, is looking for Broward 
landlords to help give the county’s homeless a second 
chance at a stable life. They are offering $1000 bonus for 
registering your first property. This is a great opportunity for 
you to make a difference in our community. 

14

Learn More

When communicating via 
email, layouts should be 
similar to the Project 
HomeAgain ad and brochure 
featured in this toolkit. 

Emails include a PHA 
campaign hero image and 
full-color logo (in the top 
header), with your logo 
featured at the bottom 
portion of the template in 
order to maintain a 
consistent brand hierarchy. 

Sample email copy:

Subject Line: 
Guaranteed rental payments for Broward landlords

Snippet Copy:
Project HomeAgain is looking for Broward landlords

Body Copy: 
Our partner, Project HomeAgain, is looking for 
Broward landlords to help give the county’s homeless 
a second chance at a stable life. They are offering 
$1000 bonus for registering your first property. This is 
a great opportunity for you to make a difference in 
our community. Please reach out to us with 
questions or email 

ProjectHomeAgain@Broward.org



MICROSITE

The Project HomeAgain microsite lives within the Broward 
County website and provides detailed program information. 

Landlords are driven to this site via our marketing efforts, where 
they can learn more about how the program works, find 
answers to common questions, and ultimately register their 
property. 

When promoting your partnership with PHA, it is 
recommended to direct landlords to this site for lead capture.

WEBSITE
https://www.broward.org/projecthomeagain/Pages/default.aspx
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https://www.broward.org/projecthomeagain/Pages/default.aspx


Thank You

Once again, thank you for your continued partnership. 
To access the files in this guide, use this link

For additional questions, please email us at 
HomelessInitiativePartnership@broward.org

Or phone: 954-357-9702

https://drive.google.com/drive/folders/17mZb2WKOU1Nhj5rRXkqQxuM1Q5YbkfDG?usp=drive_link
mailto:HomelessInitiativePartnership@broward.org

