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HUMAN CONNECTION POINT



OVER A DECADE OF TOURISM, DESTINATION & ECONOMIC DEVELOPMENT EXPERIENCE
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OUR WORK IS ABOUT ACHIEVING EXCEPTIONAL RESULTS

BERMUDA

so much more

New Jersew

» 12% 1ncrease 1n visitation in year 1 » 10% iIncrease in visitation YOY

» YOY increases years 2 and 3 » Record increases in ADR, RevPar and lodging tax

CAYMAN . le
ISLANDS 28 S“ ~fe

GRAND CAYMAN / CAYMAN BRAC / LITTLE CAYMAN

» YOY increases in visitation since 2015 ) Y.ea.lr—o.ver—year double-digit incre.ases in
» Record-breaking 19% YOY increase in visitation in 2018 visitation, RevPar, ADR and lodging tax

PN
ooy

BIG ' SKY

» 10% increase in YOY hotel ADR
» 20% increase YOY in lodging tax

» 17% increase in second-home purchases
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EXPERTISE IN AIRPORT MARKETING
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Consumer Brand Communications Campaign: Nonstop Flights/Destinations

Q@ MONUMENTAL: NONSTOP

_ QSEE LIFE: NONSTOP.

St

~ ' YOUR AIRPORT. YOUR WORLD. NONSTOP. YOUR AIRPORT. YOUR WORLD. NONsTOP.  [JIER

~ . 115+ destinations worldwide, now with service to Fiji flysfo.com/nonstop 115+ destinations worldwide, now with service to India flysfo.com/nonstop [P
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"YOUR WORLD. NONSTOP. il YOUR AIRPORT. YOUR WORLD. NONSTOP.

115+ destinations worldwide, now with service to Panama flysfo.com/nonstop | 115+ destinations worldwide, now nonstop to Singapore flysfo.com/nonstop
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New Service Campaign: New Airlines/Routes

Relax. -

Qantas now flies
nonstop from SFO > SYD.

flysfo.com/qgantas Qantas now flies

nonstop from SFO > SYD.

» @QANTAS.COM

X QANTAS.COM
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The only nonstop
to New Delhi from

the US. West Coast

SFO»DEL

The only nonstop to Delhi from the U.S. West Coast
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Concessions and Services Campaign

fly by with
= | all the latest

the essentials

at one of our accessories. / 4 . e
y: stores.
grab & go \ ’
L. -
FLYSFO.COM V \Za D = f?f— =
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SAN FRANCISCO INTERNATIONAL AIRPORT

FlySFO.com

D

Search Map / Get Directions

Security » Airlines » Ses N Map Legend
Terminals » Lounges » LP u ’;:::::C'““L“"ges
Gates » Dining » = ;:‘;‘:::‘:s
® © ® g FysFo | SanFrancisco Intern: X 4 — Shopping » g ::l:?ist;ocf:ckpoint
~ = C #& flysfo.com g ’ : Services »
Ground :
& Flight Info  To, From & Around Maps Shop, Dine & Relax  Services & Amenities O EE~ éi\ LI e
Amenities »

<X Flight Status

DEPARTURES | ARRIVALS

Enter Airline, Location or Flight #

Enter Airline, Location or Flight : [l efs}

OR: Browse All Flights » | View Flight Tracker »

You're gonna
need a bigger bag.
Fly nonstop to great

*f-' Navigating SFO

Café
Open nae“y?aﬂgu ette

~Tpm

@ Ground Transport L1 T

European destinations.

TheTea

Enter for a chance to win tickets! @ Frequently Asked Questions  + °"e“°°""=m-§prtn°p ®0¢

1 I} |
TSA Security Guidance for Travelers

[ - vq
{[H1}

Copenbagen

Visit SFOMuseum > Business at SFO About Media Community Environment Contact Careers Lost & Found g L 4 f Yoo TTD @

= FREE WIF| | Privacy & Cookie Use | Public Notices  © San Francisco International Airport
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http://FlySFO.com

I.F. GREEN INTERNATIONAL AIRPORT
MARKETING PLAN

OBJECTIVES:
» Build awareness and preference for TF Green Airport

s " ) » Drive traffic growth and engagement on an ongoing basis

>__/I“; » Support new service/routes as they occur
Green Airport  smamons

» Associate the TF Green brand with ease of travel
(convenience) and variety of airlines and nonstop routes
(scope of service)

» Add new service campaigns/messaging as overlays
supporting introductions of new airlines and routes

» Maintain visibility and rotate messaging
(convenience — scope — new service)
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I.F. GREEN INTERNATIONAL AIRPORT
MARKETING PLAN

TACTICS:

» Radio
w ) » Print
> ) » Out of Home

» Digital

Green Airport | .o

» Search Engine Marketing

» Public Relations

» Partnerships/Sponsorships
» Airline partners (in-flight communications)
» AAA Southern New England
» Collette Vacations
» New England Patriots

» Boston Red Sox
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Brand Awareness Campaign

T.F. Green
Airport

|

N5
Green Airport

PVDairport.com

Green Airport

T.F. Green Airport

T.F. Green
Airport

W14
\ -

Green Airport

PVDairport.com

T.F. Green
Airport

Here to there

without the hassle.

2 4
\ -

Green Airport

PVDairport.com

Here to there without the hassle.

T.F. Green
Airport

e

Here to there

without the hassle.

> )
< -

Green Airport

PVDairport.com

///7

o5 Like

Wl TF Green Airport (PVD)

= Sponsored -

With efficient security lines, lots of parking, and
great nonstop fares, T.F. Green Airport is air
travel made simple.

— —

T.F. Green Airport

Here to there without the hassle.

z\;[:?;:;i\(::zzoah:rline info
PVDairport.com 00 1w

p—— E—

41 Comments 19 Shares

() Comment /> Share

T.F. Green
Airport

e R —

Here to there
without the hassle.

> )
~ -

Green Airport

PVDairport.com

T.F. Green
Airport

R

Here to there
without the hassle.

b D
N

Green Airport

PVDairport.com

A,Wl TF Green Airport (PVD)

= Sponsored -

With efficient security lines, lots of parking, and
great nonstop fares, T.F. Green Airport is air
travel made simple.

————————
— —

—_—

—_

T.F. Green Airport

Here to there without the hassle.

PVDAIRPORT.COM

Get flight and airline info

O O " You and 98 others
10 Comments 11 Shares

ib Like () Comment /> Share

T.F. Green
Airport

Here to there
without the hassle.

> )

N5
Green Airport

PVDairport.com ( Learn More )
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I.F. GREEN INTERNATIONAL AIRPORT

. . . e e o .
New Service Campaign: New Airlines/Routes @ AIR CANADA allegiant’ FRONTIER

LOW FARES DONE RIGHT

New Alleglant

Get great rates on Allegiant at T. F Green

Tampa/St. Pete -« Ft. Myers/Punta Gorda - Cincinnati

—— |
N5 ‘
Green Airport alleaSnt'

>

N S
Green Airport allegiant

ety Rty

Introducing nonstop
jet service to Toronto
from T.F. Green

Your trip to Toronto Experience Toronto

e - is Jet. Set. Go. stress-free

Jet Set. Go N[EWY, nonstop jet service
to Toronto from T.F. Green

ety ol  ——

oy | a
= |

S5 . W N H
Green Airport @ AIR CANADA Green Airport @ AIR CANADA Green Airport @ AIR CANADA

)
N5
: =+ LF. Green Airport . LF. Green Airport
Green Airport @) AIR CANADA . GeMve | 3 hrs

Where you headed? When you fly on Allegiant at Where you headed? When you fly on Allegiant at

T.F. Green, you can get great faree to Tampa/St. Pete, TF. Green, you can get great faree to Tampa/St. Pete,
HOME ABOUT PHOTOS REVIEWS HOME ABOUT PHOTOS REVIEWS HOME ABOUT PHOTOS REVIEWS = : &

TFGreenAlpon(WD) O ( TFGteenAhpon(WD) 0 - TFGreenAlpoﬂ(WDi 0 oy o0 e,

- t8:57 AM - @ 3 tBi57 AM - @ - t8:57 AM - @ 4 et great rates on
Experl anceavarymnguew England has to Experience sverytnngNswEnglnnahasco Experl enceovorythnchw England has to Ad WO rd S G lec : A3 ” N
offer, starting with the most convenient offer, starting with the most convenient offer, starting with the most convenient el are L rales of 1 o Alleglant at T.F. Greel'l Q -
airport on the Coast. Fly Frontier from just airport on the Coast. Fly Frontier from just airport on the Coast. Fly Frontier from just &4 1 ) } e
$49 and go exploring. From sports and $49 and go exploring. From sports and $49 and go exploring. From sports and A"eg'ant 1' T F Green i _ PAS . _ﬁ
sights to sun and sea, PVD Is your sights to sun and sea, PVD Is your sights to sun and sea, PVD Is your - e a ‘ lm m! — K
jumping-off point for a stress-free trip. jumping-off point for a stress-free trip. jumping-off point for a stress-free trip.

oo T e e

— . |
Easy Boston-Area Flights - PVD - Easier. Faster. Further. o e —
www.pvdairport.com v 888-268-7222 Groen Arport allegiant Groon Aipert - allegiant.
Choose from many non-stop flights including to the U.S., Caribbean, and Europe.
Non-Stop to Florida - Top 10 U.S. Airport - New Flights to Caribbean
Airfi at Green Ai - Arrivals - D DergD i il Like  Share il Like A Share

€ FUSEIDEAS




New England Patriots Sponsorship

Coun
b 4 %, 102.5

Y ‘.

HOME CONTESTS ONAIR: MUSIC + ENTERTAINMENT PODCASTS CONNECT

Boston's Hottest Country

Planet Fitness

v o ° LISTEN LIVE )

Planet Fitness

DIRECT How Low Key Is Your Lifestyle?
> Win a Year of L ow Key Living. valued at $5,000!
i X | SCUDITR.

ON-AIR CONTESTS ENTERTAINMENT CONCERTS + EVENTS CONNECT

L 1) ° LISTEN LIVE ®

; SAME PATS. BETTER WEATHER.

OFFICIAL AIRPORT OF THE NEW ENGLAND PATRIOTS

£)(w) (@)

WANTTO WIN A TRIP TO MIAMI?
YOU'RE GETTING WARMER.

&
' 4 FAT LOSS...

Beat the Rush.
Start January Ist

B agicostin - rolon

-

magicl067fm #ad Score a trip for 2 to the
Pats game in Miami against the Dolphins on

RECENT POSTS

GRN see THE ADVAI
4 THE GREATEST

MAGIC 106.71

OFFICIAL AIRPORT OF THE NEW ENGLAND PATRIOTS
Official Airport of the New England Patriots.

donnastecchi Pick me please | have never
been. It would be 3 great Christmas present

Win A Trip To Miami To See The Patriots

Play! o P AIRIT OUT AND BECOME
oYoe e THE ULTIMATE FAN.

»

THE ULTIMATE FAN DESERVES

.
» f ET———

FUGHTS  GET HERE PARKING  TERMINAL  TOURISTINFO  CORPORATE

SAME PATS. BETTER WEATHER.

ENTER FOR A CHANCE TO SEE THE PATRIOTS PLAY
DECEMBER 11 IN MIAMI.

[ euren now> ) N—F
Green Airport

OFFICIAL AIRPORT OF THE
NEW ENGLAND PATRIOTS

2

PROSHMIELD

- Gillette

099000 <

CHEERLEADERS TICKETS PROSHOP  MORE-

ATRIOTS

TEAM

Noster Walch Games

& 58 10eg Hame

PHOTOS

Mo Bowi Vobing Schedule

LATEST PHOTOS

CAFAL ARATAT AF Sall mam Anbianh fatea s

SAME PATS.

-

— - ‘?‘3 : BETTER WEATHER.
Cheerieaders : .

Community O°] YOU COULD WIN A TRIP
Gameday } TO SEE THE PATS IN MIAML
Lfestyie

[
bt —

Patriots Travel to Buffalo P‘rescdted.lgy
Samsonite

CROCK Ot ptos OfF tIhe Now England Paaots ravwetng 10 Dultao on
Sateday. December 2. 2017 Traved pOlos 3¢ Sresented by Samsonts

AT RO WA

OFFICIAL AIRPORT OF THE NEW ENGLAND PATRIOTS

THE ULTIMATE PRIZE PACKAGE.

OFFICIAL AIRPORT OF THE NEW ENGLAND PATRIOTS

WANTTO WIN A TRIP TO MIAMI?
YOU'RE GETTING WARMER.

December 11th! Brought to you by TF. Green, 'rip To Miami To See The Patriots

-

=</ AIRITOUT.

ENTER TO WIN THE ULTIMATE
PATRIOTS PRIZE PACKAGE.

N—F
Green Airport

CONTESTS
. WIN TICKETS TO TAYLOR SWIFT'S
REPUTATION TOUR

WIN ROUNDTRIP AIRFARE FROM
CAPE AIR

magicl067fm #ad Enter the Air it Out
Sweepstakes for your chance to score a trip
for 2 to Miami for the Ultimate Patriots
Experience on December 11th! Brought to you
by TF. Green, Official Airport of the New
England Patriots.

donnastecchi Omg god | have never been
would love to go

O Q Al

18 likes

“louhlgmm..-"“ S mm— ’

TF. Green Airport to give away two
pairs of tickets to Patriots game in
Miami

Friday, December 20 4 PN

m

ST

WARWICK, Rhode Island: T. F. Green Airport, the official airport of the New
England Patriots, is giving away two unique Patriots experiences. Each package
includes a trip for two to the Patriots vs. Miami Dolphins game on December 11
in South Florida. The package also includes round trip airfare from Green
Airport, airport transfers, hotel accommodations for two nights, dinner with team
staff the night before the game, pre-game field passes and some official Patriots
apparel.

According to Iftikhar Ahmad, President and CEO of the Rhode Island Airport
Corporation, the "Air It Out" Sweepstakes is an opportunity to send four lucky
fans to a Patriots away game and experience the team’s winning season up
close. "We know our customers love the Patriots and have a strong connection
to this championship team," said Mr. Ahmad. "That said, South Florida is a
popular December destination for a Patriots road game and also aligns well with
our new non-stop service to Miami."

Fans are invited to register to win the "Air It Out" Sweepstakes at:
pvdairport.com/patriots. Deadline for submission is December 5 by noon.

Today’s Hits
Yesterday’s Favorites

Green Alirport

.. TF Green Airport (PVD)

@ New England Patriots (5]
N W ecomber a0:380m- @ As the official airport of the New England Patriots, we're giving away 2
Want to join us in Miami for Monday Night Football? trips to the Pats game, 12/11 in Miami. Enter for your chance to win.

TF Green Airport (PVD) is giving away two ultimate fan getaways:
http://bit.ly/2iBeCtd

OFFICIAL AIRPORY OF THE NEW ENGLAND PATRIOTS

WANTTOWINATRIP TO MIAMI?
YOU'RE GETTING WARMER.

N
= Green Alrport OFFICIAL AIRPORT OF THE NEW ENGLAND PATRIOTS

WANT TO WIN A TRIP TO MIAMI?
YOU’RE GETTING WARMER.

WIN 10F 2 TRIPS T0 THE PATRIOTS VS DOLPHINS
GAME ON 12/11 IN MIANI!

Green Airport | New England Patriots Contest | PVD
| Rhode Island

T.F. Green Airport, the official airport of the New England Patriots, is giving

Win a trip to Miami!
away two once-in-a-lifetime Pats experiences. A trip for 2 to Miami, on-field

o Like
QD% 1.3k

(O comment £ Share (D comment

|b Like 2> Share

Top Comments

OO You and 33 others Chronological v

. 56 Comments
67 Shares e 14 Shares

)) ) R SAME PATS.

BETTER WEATHER.

)) ) JP— WIN A TRIP TO MIAMI TO SEE THE PATS

ENTER NOW AT PVDAIRPORT.COM/PATRIOTS

BROUGHT TO YOU BY T.F.GREEN AIRPORT

T.F.GREEN: OFFICIAL AIRPORT OF THE NEW ENGLAND PATRIOTS
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I.F. GREEN INTERNATIONAL AIRPORT

RESULTS

,,,,,, ) » Increase of over 25,000 enplanements per month

G reen Ai rpOrt » Increase in parking revenue over 37%

» Increase in non-airline revenue over 20%
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STRATEGY FOR MEDIA BUYING



STRATEGY FOR MEDIA BUYING

Reputation Management
Public & Media Relations
Digital Influencing
Influencer Acquisition
Crisis Communications

TV/OTT/FEP

Online Video (Pre-Roll)
Radio (Terrestrial / Streaming)
Digital Display

Rich Media Display
Programmatic (RTB)
Retargeting Display

Paid Social

Paid Search (PPC)

Out of Home
Experiential
Newspapers / Magazines

EARNED MEDIA

PAID
MEDIA

CAMPAIGN

INTEGRATION

SHARED
MEDIA

Facebook / Instagram
Twitter

LinkedIn

Pinterest

YouTube

Social Influencers

User Generated Content
Partnership / Co-op

Website Landing Pages
Blogs / Infographics
Video Content / Vlogs
Audio Content / Podcasts
Email Marketing

€ FUSEIDEAS
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STRATEGY FOR MEDIA BUYING

Our




STRATEGY FOR MEDIA BUYING

Using Data to Inform Media Strategy

(Example)
Age Distribution »
100 Canada Hudson Bay
-
L) /\ “
- = Y
'~ <0 v AT
4 n " ' ] ._ .‘\_' ‘\-l
NF o —
40% » Y - O g - .
y T v = e 3
23 0 % - AS ™ NC
# YT al b ™
20% . 47y
13.9% LU =
2 Mexwo
0% - Me: —
1824 25.34 35.44 45.54 55.64 65+ - Puerts e

Trip Planning Window =

15 Days 10 Days 5 Days 0 Days 5 Days 10 Days 15 Days 20 Days 25 Days 30 Days 35Days 40 Days 45 Days

S TRENDKITE

O3
MR

@ eMarketer.

‘.ADARA

'# comscore

asignt

Huumanizing Travel Intelligence

nielsen
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STRATEGY FOR MEDIA BUYING Dsight

wawaméafg Travel /vrée/(z’genct

Using Research to Inform Media Strategy

Breakdown by persona

Bucket Listers
18%

Adventure Seekers
17%

o Dream Tripper
15%

AN Experience Seekers

{7, \1
L }

BUCKET LISTER ADVENTURE SEEKER DREAM TRIPPER EXPERIENCE SEEKER
eg Go For It Families
g 8% » Ages 66+ » Ages 25-35 » Ages 51-65 » Ages 36-50
: » HHI $100k+ » HHI $100k+ » HHI $150k+ » HHI $200k+
Self Seekers : : : :
cor » 5+ trips per year » 6+ trips per year » 8+ trips per year » O+ trips per year
» Longer planning time » Active on social media » Not very active on social » Reads a lot of reviews,
f ¢ . Frugal Boomers » Culture, breathtaking » Culture, authentic media consults friends
}0 6% experiences experiences » Leisure, culture, » Immersive experiences,
Young Free Spirits storytelling leisure, culture, “me time”
6%
> Visiting Family
&8 s
= Couponing Families
8L 4%
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BERMUDA

so much more

70%

Radio

YEAR 1: High-reach media in key U.S., S
Canadian and European markets : oo ox
YEARS 2 & 3- Substantially more digital placements to

niche markets (golf, wedding, etc.)

Paid Social

Year 1 Plan Year 2 Plan Year 3 Plan

YEAR 4- Heavy digital and new media partnerships
' for significant value in new native content

DELTA’S NEW DAILY NONS TORSENGEEEREN [ D A

7 GREAT REASONS TO ]
FLY TO BERMUDA J et B lu e

ADELTA

@) AIR CANADA

4:1 IN VALUE-ADDED MEDIA

€ FUSEIDEAS
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INITIAL OPPORTUNITIES WE SEE FOR BROWARD COUNTY



GO BEYOND MILLENNIAL EFFORTS WITH OUTREACH
AND FOCUS ON GENERATION £
@ ruseineas | g






CREATE AN INTEGRATED REPEAT VISITATION PLAN AND
CAMPAIGN AROUND THE SUPER BOWL

@ SSSSSSSSS ‘ 282
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