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FUSEIDEAS PARTNERS WITH 
BRANDS SEEKING TO COMPETE 
AND WIN IN A RAPIDLY EVOLVING 
WORLD AND MEDIA LANDSCAPE. 

WE DO THIS BY HELPING 
OUR CLIENTS FIND THE 
HUMAN CONNECTION POINT 
AT THE INTERSECTION OF              
MEDIA, CREATIVITY,             
TECHNOLOGY & EXPERIENCES. 
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OVER A DECADE OF TOURISM, DESTINATION & ECONOMIC DEVELOPMENT EXPERIENCE 
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OUR WORK IS ABOUT ACHIEVING EXCEPTIONAL RESULTS 

‣ 10% increase in visitation YOY ‣ 12% increase in visitation in year 1 
‣ YOY increases years 2 and 3 ‣ Record increases in ADR, RevPar and lodging tax 

‣ YOY increases in visitation since 2015 ‣ Year-over-year double-digit increases in 
visitation, RevPar, ADR and lodging tax ‣ Record-breaking 19% YOY increase in visitation in 2018 
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‣10% increase in YOY hotel ADR 
‣20% increase YOY in lodging tax 
‣17% increase in second-home purchases 
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EXPERTISE IN AIRPORT MARKETING 
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SAN FRANCISCO INTERNATIONAL AIRPORT 
Consumer Brand Communications Campaign:  Nonstop Flights/Destinations 
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SAN FRANCISCO INTERNATIONAL AIRPORT 
New Service Campaign: New Airlines/Routes 
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SAN FRANCISCO INTERNATIONAL AIRPORT 
Concessions and Services Campaign 
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SAN FRANCISCO INTERNATIONAL AIRPORT 
FlySFO.com 
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http://FlySFO.com
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T.F. GREEN INTERNATIONAL AIRPORT 
MARKETING PLAN 
OBJECTIVES: 

‣ Build awareness and preference for TF Green Airport 

‣ Drive traffic growth and engagement on an ongoing basis 

‣ Support new service/routes as they occur 

STRATEGIES: 

‣ Associate the TF Green brand with ease of travel 
(convenience) and variety of airlines and nonstop routes 
(scope of service) 

‣ Add new service campaigns/messaging as overlays 
supporting introductions of new airlines and routes 

‣ Maintain visibility and rotate messaging 
(convenience — scope — new service) 
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T.F. GREEN INTERNATIONAL AIRPORT 
MARKETING PLAN 
TACTICS: 

‣ Radio 

‣ Print 

‣ Out of Home 

‣ Digital 

‣ Social Media 

‣ Search Engine Marketing 

‣ Public Relations 

‣ Partnerships/Sponsorships 

‣ Airline partners (in-flight communications) 

‣ AAA Southern New England 

‣ Collette Vacations 

‣ New England Patriots 

‣ Boston Red Sox 
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T.F. GREEN INTERNATIONAL AIRPORT 
Brand Awareness Campaign 
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T.F. GREEN INTERNATIONAL AIRPORT 
New Service Campaign: New Airlines/Routes 
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T.F. GREEN INTERNATIONAL AIRPORT 
New England Patriots Sponsorship 
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T.F. Green Airport to give away two 
pairs of tickets to Patriots game in 
Miami 
Friday, December 01 2017 1 14 PM EST 

WARWICK, Rhode Island: T. F. Green Airport, the official airport of the New 

England Patriots, is g iving away two unique Patriots experiences. Each package 

includes a trip for two to the Patriots vs. Miami Dolphins game on December 11 

in South Florida. The package also includes round trip airfare from Green 

Airport, airport transfers, hotel a=mmodations for two nights, dinner with team 

staff the night before the game, pre-9ame field passes and some official Patriots 

apparel. 

According to lftikhar Ahmad, President and CEO of the Rhode Island Airport 

Corporation, the "Air It Out" Sweepstakes is an opportunity to send four lucky 

fans to a Patriots away game and experience the team's winning season up 

close. "We know our customers love the Patriots and have a strong connection 

to this championship team," said Mr. Ahmad. "That said, South Florida is a 

popular December destination for a Patriots road game and also aligns well w ith 

our new non-stop service to M iami." 

Fans are invited to register to win the "Air II Out" Sweepstakes at: 

pvdairport.com/patriots. Deadline for submission is December 5 by noon. 
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T.F. GREEN INTERNATIONAL AIRPORT 

RESULTS 

‣ Increase of over 25,000 enplanements per month 

‣ Increase in parking revenue over 37% 

‣ Increase in non-airline revenue over 20% 
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STRATEGY FOR MEDIA BUYING 



STRATEGY FOR MEDIA BUYING 
Reputation Management 
Public & Media Relations 

Digital Influencing 
Influencer Acquisition 

Crisis Communications 

TV/OTT/FEP 
Online Video (Pre-Roll)  

Radio (Terrestrial / Streaming) 
Digital Display 

Rich Media Display 
Programmatic (RTB) 

Retargeting Display 
Paid Social 

Paid Search (PPC) 
Out of Home 
Experiential 

Newspapers / Magazines 

E A R N E D  M E D I A  

/ 
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C A M P A I G N   
I N T E G R A T I O N  

P A I D   S H A R E D  
M E D I A  

 
M E D I A  

O W N E D    
M E D I A  

Facebook / Instagram 
Twitter 
LinkedIn 
Pinterest 
YouTube  
Social Influencers 
User Generated Content 
Partnership / Co-op 

Website Landing Pages 
Blogs / Infographics 
Video Content / Vlogs 
Audio Content / Podcasts 
Email Marketing 
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STRATEGY FOR MEDIA BUYING 
Our Process 

1. 
DISCOVERY 

2. 
STRATEGY 

3. 
PLANNING 

4. 
EXECUTION 

5. 
ANALYZE 
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STRATEGY FOR MEDIA BUYING 
Using Data to Inform Media Strategy 

(Example) 
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STRATEGY FOR MEDIA BUYING 
Using Research to Inform Media Strategy 

BUCKET LISTER ADVENTURE SEEKER 
‣ Ages 66+ ‣ Ages 25-35 

HHI $100k+‣ HHI $100k+‣ 
‣ 5+ trips per year ‣ 6+ trips per year 

‣ Longer planning time Active on social media‣ 
‣ Culture, breathtaking ‣ Culture, authentic 

experiences experiences 

DREAM TRIPPER EXPERIENCE SEEKER 
‣ Ages 51-65 ‣ Ages 36-50 

HHI $150k+‣ HHI $200k+‣ 
‣ 8+ trips per year ‣ 6+ trips per year 

‣ Not very active on social ‣ Reads a lot of reviews, 
media consults friends 

‣ Leisure, culture, ‣ Immersive experiences, 
storytelling leisure, culture, “me time” 
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MAXIMIZING VALUE 

WORKING WITH NATIONAL & GLOBAL CO-OPS 

PERSONALIZATION 
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at es 

- SEM 

YEAR 1: 

YEARS 2 & 3: 

YEAR 4: 

High-reach media in key U.S., 
Canadian and European markets 

Substantially more digital placements to 
niche markets (golf, wedding, etc.) 

Year 1 Plan Year 2 Plan Year 3 Plan 

Heavy digital and new media partnerships 
for significant value in new native content 

4:1 IN VALUE-ADDED MEDIA 
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40,000 CRM LEADS IN 48 HOURS 
8% INCREASE IN VISITATION TO ALBERTA FROM L.A. MARKET 



INITIAL OPPORTUNITIES WE SEE FOR BROWARD COUNTY 
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GO BEYOND MILLENNIAL EFFORTS WITH OUTREACH 
AND FOCUS ON GENERATION Z 
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CAPITALIZE ON THE IN-STATE DRIVE MARKET 
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CREATE AN INTEGRATED REPEAT VISITATION PLAN AND 
CAMPAIGN AROUND THE SUPER BOWL 
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THANK 

YOU 
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