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Brand Marketing 

Multicultural 

Full-service 

Global 

Established in 1983 



Tourism means business. 



  It’s about the economic impact to 
the community, to Broward County. 



 

 

 

Tourism is Greater Fort Lauderdale’s 
2nd largest industry. 

Employment from tourism was 59,000 
in 2017 and continues to rise. 

In 2017 direct visitor spend was $7.6 billion 
and growing. 
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Employment Overnight Visitors 

Miami-Dade County 



PORTMIAMl 

Miami-Dade County 



Puerto Rico Convention Center 



Marketing Plan 



MIAMI. I CUSTOMER SERVICE CHAMPION PROGRAM 
begins with VY\.e;. 

Greater Miami and The Beaches needs YOU to keep our visitors happy and our tourism economy strong! 

II 

Miami Begins with Me 
Customer Service Champion Program 

SIGN-UP 

A NO COST online training program 

- -

-·~ -
_ _:,_ --= - - - - -- - -

What is the Miami Begins with Me Program? 

Four on line classes are available: Complete the four classes and receive the following: 



 
 

 

 

 
 

 

   

 

  

  

  

 

 

 

 
  

 

 

 

Learn/Study 
• Your Business 

- Strategic Planning 
Session 

• Short- & Long-term 
Plans 

• Goals & Objectives 
• Services Provided 
• Business Landscape 
• Communication 

Landscape 
• Target Audience 

Build Develop Create Deploy Measure 
Strategic Marketing • Brand Strategy • Communications • Launch Campaign • KPIs – Key 
Plan • Brand Position Plan • Internal Engagement Performing Indicators 
• Mission & Objectives • Logo, Tagline & • Content Strategy • Community Outreach • OKRs – Objectives & 
• Situation Analysis Key Messages • Advertising Key Results 

- Assessment • Brand Architecture Campaign • Dashboards 
- SWOT Analysis • Marketing Materials 
- Assumptions • Digital Assets 

• Marketing Strategy • Media Plan 
- Target Audience 
- Measurable Goals 
- Budget 

• Operational Plan 

Optimize & Improve Optimize &
Improve Develop Create Deploy 

Marketing Plan Development & Implementation 



Marketing Plans 



Media Buying
Strategy 



 

wanderlust 
[won-der-luhst] 
(n.) A strong desire to travel and explore the world. 



 

 

Initial Research 

Consideration/
Narrowing Down 

Long-term
Bookings Select or 

engage with 
Last-minute GFLCVB 
Bookings 

Moments Matter 
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Fixed Fluid 
Moments Moments 

Everyday Unplanned Media Cultural Live Category Brand 

Moments come in many forms, from fixed to fluid 



 

 

 

Fully integrated. 

Data + Intuition. 

Everything is media. 

Yes, and… 

Media Buying Approach 



Competitive Markets 



 
Relebrand will be committed to 
Greater Fort Lauderdale. 



   Milton Segarra, CEO, Coastal Mississippi 






 
   

Relebrand helps make destinations 
better places to live, work and play. 



Thank You 
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